Maximizing Your...

Return on Analytics (ROA)

Advanced Analytics Implementation

With our many combined years of non-profit and analytics experience, Direct Intelligence firmly believes
that your organization’s marketing efforts are only as good as the analytics that drive it. However, time and
time again we see that they are not the driving force, are misused, or are not integrated throughout your
organization. Our cutting edge analytics steer all of our services and our Return on Analytics (ROA) service
takes this to another level.

Via a wide array of advanced analysis techniques—such as regression, segmentation, quadrant mapping, and
cluster analysis—Direct Intelligence will help you integrate and optimize your organization’s marketing work,
so that you see the highest return on your investment. And, as with all of our work, we account for the many
emerging opportunities afforded by social networking media. We will review your current analytics, strategize
next steps, and implement a comprehensive marketing plan with you. This includes custom reporting, ongoing
tracking, and revising your efforts as needed.

With Return on Analytics (ROA) we’ll help you make strategic decisions based on real data from all your
channels—from traditional to digital—to get the most out of your investments.

More on Direct Intelligence’s ROA:
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*Direct Intelligence knows no two organizations are the same. We are dedicated to helping you make
marketing and fundraising decisions based on real data and closely calculated return on investment. We do
not offer a one-size fits all strategy for your advanced analytics needs. To contact Direct Intelligence, please
call 888.505.8836 or email info@direct-intelligence.net.
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